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+ This is-a-presentation T o i JeTRFreichs =1y ls
ofiStrategic Social Markeungsiale

+ You may also WISh-10 I00Keat IS & o115

presentation onsSociakManketingidials Fiere:

« And% Field:Guide to Des .Lalgfll Wy X tEalth
Com;numcatnon Strateo e/y fromyJonnsis
Hopkms Bloomberg Schoolof Publc]s)i{s

“Health/ Center: for Co nicatione)y
Programs- here


17a BLfH Social Marketing1.ppt
http://www.jhuccp.org/sites/all/files/A Field Guide to Designing Health Comm Strategy.pdf
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+ Basic theory

+ Big mistakes

+ \Whatwe know

+ Nurturing creative
commumcaﬂon

« The new
paradigm
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Harold Lasswelt 1948-"::
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« Information is encoded INt0 Signals to-be e is]<
decoded by a receiver. Decoding is the=riy=
essentially human-activity

+  Claude Shannon & Warren Weaver 1949
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+ BDHE Mouth,Cancet=ls

Awareness-campaicie|y

+ Buaget £9000

+ Methodology:

| Case studies

| ZQQE)Oinformation guides

Aims: ™\

Highlight that mouth

1 cancer canaffect anyone

~ The need-for early
detection

Mouth Cancer

Awareness Week
7-13 NOVEMBER 2004
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HIV diagneses; Al DSICasEeEPoiSianGicEatiaSHINE IVARIECIEUN RV UEISH

6000 /3&1umbers, particularly for recent years,
will rise as further reports are received

o

HIV diagnoses —s=— AIDS diagnoses Deaths

997 1998 1999 2000 2001 2002
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Quarterly MMR coverage at 24 months Health

protaction

England and London (COVER), 1995-2003 -

65%

— England London
60%
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ACguiring knowleggels behaviclyandrattituges IS (=R -
DIOCESS-NOt Al IEVENE]s!s

The more rewarding an experience-ISdReMonen plelg=
likely'itis to be repeated iand viSalVersa'/=l !

People are-notspassive, responders tog= e
communication

V4

- / \I - -
Social relationships and norms have; substantial= 14|
influence

Social and physical environments-are-integral {os| =18
how people perceive and act



TThe need 1o tagereuIFeRolts

+ Society ISHeComing ootk «mole
superificialy \nomogeneotsand-althe

same-time/meore) segmented

I Populationsican’ bespbest-tnderstoed-using a
variety ofsforms, of classHicatione.q:

+ Ag-e O SE AN !
+ Gender

Ethnicity

Language

Religion

Economic status

Level of educational attainment
Geography

Genetic disposition

Behaviour

Interest

O r cour se

O F O F W O O F

. Cancer i uptake of prevention services by women in ethnic groups

African-
Caribbean

UK Average

Indian

Pakistani

Bangladeshi



+ Safe

I Notrisk acverse
I Trust

I Failure-tolerated

I Clear;boundaries
I Non judgmental

I~ Challenging




+ Stuay't
+ Stuady't
+ Develo

espec'bg\lly learn -nows1o

see.

+ Realise that everything
- connects-to everything

else
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TRENCHEAUVENINEEESS

+ Most:thinking alternates) =\

between twao statesi=realistici=j«le
and imaginative'/=

+ The conditions, for creathvity\'is"

| First:a-period of CONSCIOUS WOrK'[elg’¢
PREPARATION

| Next"mqinconscious gets to-WOrk' lsl g
|

INCUBATION

I Third ﬁy thesis emerges -
7IL4_UMINATION =

I Flnally test-and develop the -
hypothesis VERIFICATION

I Henrl Pointcare AND Patrick
Ghiseline



— |Incubation

The CORAIlICRASHEIFCHEANVILY,

-~ Preparation

-~ Priorldearning
- Sensory cues orsstimuius
- Receptivity and adventurousness

Motivationonal factors

- Smooth switching of Bi; = -pola mental-activity

- Practical, linguistic and representational
Imagination



The use oif Radiaptsiking

Summary of Edward de Bono's Six Thinking Hats

FACTS
WHITE DATA

FIGURES
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DECISION BLUE
GLOBAL 4 =
OVERVIEW

CRITIC BLACK @ CREATIVE
ANALYST GREEN /GROWTH

EMOTIONS IDEAS
HUNCHES
FEELINGS 2 -

RED

GUT -
INSTINCTS
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e new HealtifCommupicatioRSHRPAlcEIgIN

Negatiy
Disease

Fear

Behaviour
Adult - child
N R

Selling ™\
Transito(§/
Deficit

Siop
Professional led
General

Transactional Relational
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Increasing distrust and scepticism-of authority
Increasing marketing literacy

Need to understand the upside of many health- damaging
behaviours

Need to be honest about the states-role-and-its limits in: health
communication

I Inform
I create the conditions that facilitate positive action



Prospects for health care in 10 years' time if your system remains
unreformed

Italy

Czech Republic

W Improv
France prove

o M Stay the same
Britain
Get worse

O Don't know

Spain

Netherlands

Sw eden []

Germany !III!III!III!IIIE

0% 20% 40% 60% 80% 100%
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Gr-fat*s enRectionhetween-thesmessace=rls[=
and deepiy\neld belels ane:altes 1=
+ Appeais /c/se - Of responsiDitty ] ISe ==
Image-and selfworth s«

* ProVTde e human-cimension-te what' ' 1a=1:
would: che wise:be technical ISSUes:1t ==

+ Provides differentiation in a crowded
environment

+ Can create a sense of Il




